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By Michael Kryzanek

GateHouse News Service

Super Bowl T-shirts (usually
from the losing team) all in an at-
tempt to clothe the less fortunate,
I once was in Hanoi, Vietnam,

‘and saw a young man wearing a

Jjacket from my beloved Gréen
Bay Packers.
But all this goodwill (and in the

- case of the sports team, a chari~

table tax deduction) has begun to

- create a discussion in the inter-

national community about the
real benefits of offloading tons of

- our excess to the poor of the

world.-

One of the most convincing ar-

guments against this clothe-the-
poor movement is the cost of

- sending all this stuff half way

around the world when it would

be better to develop alocal cloth-

ing industry in these struggling
. countries that employs local peo-
G . ple and puts money in their
I, and probably many of you,
- have at one time dropped off old
“clothes at one of those containérs
that send our castaways to the .
poor in the less-developed world.
- There are a number of these
_“used-clothing organizations that
are global in nature, and they are
not alone in their commitment to
thoseinneed. -
- Professional sports teams have -
- gotten' on the bandwagon, as
they give away hats, jerseys and °

pockets. This is far better than
standing in line to get a hand-
me-down Celtic or Patriots T-
- Today, one of the key elements
of national economic develop-
ment in the poor countries of the

world is micro-financing, or pro- -
viding small loans to fledging
entrepreneurs to start a- busi-
ness, usually in the areas of ap-

parel or tourist trinkets, These
small loans help build self-suffi-
ciency and personal responsibil-
ity, and, most importantly, they
have been: shown to work. In
short, what the poor of the world
need is seed money, not used
Nike sweat pants. .

.- Because the dumping of un-
wanted clothing to the poor in
places like Haiti or Kenya or the
Philippines has become so wide-

spread and been used as a sign of

our aliruism, international aid or-
ganizations have begun to notice
a drop in dollar contributions.
Also, some corporations, rather
than give a cash donation, have
developed marketing strategies
that link a purchase of their
product here in the U.S. with a
transfer of their product to the
developing world. S

 Inour region, the exact impact
of the overseas shipment of

“clothes is difficult to gauge, buta
_spokesman for Morgan Memori-

al. Goodwill Industries stated
that their nonprofit faces in-

-creased competition for used =

clothing not just from these con-
tainer operations but from other
religious-based organizations.
The key point made by Goodwill
is that their clothes are sold or

distributed locally, not interna-
- tionally. SR

This d"bate‘ about American

altruism and corporate market-
ing efforts in the less developed

‘world has also helped focus new

attention on our foreign aid pro-
grams. There is growing pressure

on the U.S. government to cut -

batk on sending our food left-
overs to poor countries and, in-
stead, provide technical assis-
tance to farmers so they can bhe
self-sufficient. The most ridicu-
lous example of U.S. food aid oc-
curred in 2002, when we air

"dropped more than 2 million

Pop Tarts on Afghanistan. Such
food largesse only limits the op-
portunity for poor farmers to
grow their own food and actual-

ly weakens the local agricultural -

economy. ..
There are times when the

transfer of our clothing, food
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and medical supplies are ab-
solutely necessary, especially
when a natural disaster hits a
country or region. Moreover,
Améficans continue to be the.
most generous people on the
planet, as we give often to help
those in need. But it may:be
time to rethink whether donating
an old Super Bowl T-shirt-or
jogging outfit is the best way to
help the poor who have little}
The problem is these clothing
containers are everywhere, and it
is convenient to drive by and
make a donation, More impor-
tantly, it is not that easy for a
donor to know which interha-

- tional charity to send a check'to,

since there are always unscrupu-
lous operators cashing in on the
generosity of others, =
I'guess the best answer to ’phis
international charity condndriim
is to continue to give clothing to
the world's poor but also to do
some due diligence and find a
charity that desperately peeds
U.S. dollars to further their good
works, - GETRIL
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